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* Reference: ZivEpstein etal, Artand the science of generative Al: A deeper dive.  arXiv:2303.04141v1 [cs.Al] 7 June 2023

1 Al N R RE R K IR 1] 5 5 1]




FEBERT B 1A — LR IT AR, AR RGN R BEI RN AT LA 7 =K 1] il

106t A e A AR R G ] 520 BRI A 2 e i 2R AR el A S 2
TX ek el s o B AR N TR R R G T SR % 07 R 2 A G )
e

3. HBTH ARG RS 2t 8 R A G R I R G R R AT

Rkt 2] “ BB+ SR80 . AIE T TAE R AR AL R G KR
3AMEZR, MR R L2 S — B BAR R, AEBERIT T8

IEVERRIE R e
® WA S =7 I SRBE I SRR ? X A A e I R B8 rh S o
=, ROV T AFIEM?
o AN B HIA ESR, ZARKIAN AR RIZZ B R,
WA, i frar?
® A2 ML AT ELORARIAME 2R SRR S B TSR, 2 s vt AT T3k 4%
R Hy 2

2 BN TAER AR
® T QUG IR A SR AR I BT AU K2
o N AL R T, WRERAE I NEER? W2 nl g i 2R
AT T L NS4 )2
o OIRBAEAMRDERAT 47 XL RN e 2 242 e AT BIFZMH ?
A ON T RE 1 R dn (T S0 21 61 R H o &2

3 A RGIR
® AN T A L G e s ) 38 56 2 A 56 2R
® I A A . I EIE A AT A & TB)?
o E RN TR A o I 55 R 1) Rk 2



BRI WMIX—H 0, (EE A =M T — I i“ {5 Bi% 5 Misinformation”
FITie, BIPANIAER: 1. 85 SRR B3 an el sz 26 BUZUE B 1 3R 515112
2. ‘FETIHMER A7 R i R AR I R I A AR 76 BN e gt S
112

B r RS E AR e T AR S R, WA 3 A

1. e B T 2R G5 Y e 52 W) 2 /> B P 2
2. Ly B IR JT RIXEE R SR 55 K AR 2 AR 32 RIS HI?
3. aferRr ik s A A BRI S 2

IR B E B R, Bl R IR SC CILSCRRD, 25 )TEE 2 [17HE,
RAE R

F4h, H ChatGPT [t 6 N2 HK, {Ey—2MTIg, NIIEHA, @
FEMIAE AR, BB IRIE N TR RS AT BRI R AT LR BAT Y 55 5401,
B BOXA I AL 2, Rl e HBIEE T Gartner PIMiXS AT SRR SR
AR, W N TR e RIAEDY SR LR B AN, I TAR IR, AT
WL, BB AT I A SO T CRARTIRLEE TS B — SR AR, 51
LESR (Bh) F30E, B T U ORI ALERE, S A LERKNEE.
WS AT 22 4 B TR N T RE . BUr e P A S AE I, T — T
1, i BN S A SR AN LR RE R R BCRE 5 2 10 SR
IS 1) A4 e 3 RN o (H 2 B A N TR BE M ZARARL 27— 3R
XA T e 5 W] ABR AT AY......



¥ : % % GartnerfiHype Cycle for Al “A TH a3 (A ) HHE “2023-2-17*
ENAXYHOH, HmHZPE, BWHHEHR, AHEHTH---

i
)

TUEERPOmA LY
8 2 B R A T 6
NRAR it UM AR RLmA LY
% 4. DA REIL I8# (4 MfEE. M
- IR & ETRISM)., i Bk, 8F
g DT TTITL EALIL
g LT ﬁ WA it it
= 0w " OHATEE (SERR
e TR T R
Time B
CORTRR CHTRABAEMELE R 'ﬂzﬂsu%?“ﬁ?i“h?muﬂnuﬂw
gartner.com  ywm i ukl, BAXHASHBAAHH - 5%, WEA BESSE
) PR e ey sartner

t-s-new-in-artificial-intelligence-from-the-2022-gartner-hype-cycle

B 2 AUBrEAR R A (BUbAE) B CRE Gartner Mk )

References:

1.

Science: Art and the science of generative Al

https://www.science.org/doi1/10.1126/science.adh4451

Art and the science of generative Al: A deeper dive.

https://arxiv.ore/pdf/2306.04141.pdf

Gartner:https://www.gartner.com/en/articles/what-s-new-in-artificial-intelligence-f

rom-the-2022-gartner-hype-cycle


https://www.science.org/doi/10.1126/science.adh4451
https://arxiv.org/pdf/2306.04141.pdf

